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ANALYSIS OF APPROACHES TO MOTIVATION  

 IN THE MANAGEMENT THEORY 
 
The article reveals the content of motivation as a function of management. In 

particular, the ratio of the concepts «motivation», «motivation» and «stimulation» is 
considered. The essence and possibilities of effective use of approaches to motivation 
presented in the theory of management in modern conditions are determined. The 
main motivational approaches presented in the theory of management are analyzed, 
from the position of the prerequisites for their emergence, the focus on a certain result 
and the conditions under which the use of these approaches will be expedient and ef-
fective. The conclusion is made about the importance of studying and taking into ac-
count the motivational structures of employees as conditions for creating an effective 
system of motivating and stimulating staff. 

Keywords: motivation, stimulation, motive, incentive, needs, reward, theory of 
motivation. 
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